
The Strategy Canvas of Kauai Food Bank, Lihue, HI
"Putting ourselves out of business through economic development"

developed from analytical tools in Blue Ocean Strategy by Kim, W. Chan & Renee Mauborgne. Harvard Business School Press 2005
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Information for the Kauai Food Bank strategy comes  f rom:
Feb 2005. Fisher, Andy.  Building the Bridge: Linking Food Banking and Community Food Secu r i t y .
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